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1. Newbealers.com




Newbealers.com

. All accounts > sisway battery . . . . oe
-l Analy‘hcs sisway battery - Q, You could try searching for “how to enable Google signal”. - e

ﬁ Report Overview ( 0= ) Add comparison object + | The past 28 days July 14, 2020 - August 10, 2026 ~
Real-time overview
@ . ) Report Overview D =< ~ 7
Real-time page view status =~ —-----------eoaoa

<]

Search Console ~

n time per acti

@ * Search Console

o 14,000 14,00 21seconds

Google organic search traf...

Business Objectives ~
Popular web pages/screens @ -
» Discover potential customers
b Increase sales PAGE TITLE AND SCREEN CATEGORIES PAGE VIEWS AGTIVE USERS NUMBER OF INCIDENTS BOUNCE RATE
F = Leading Lithium lon Battery Manufact inC.. 3,624 2,159 14,000 48.4%
» Understanding website and/o... eacing Lithium fon ery Manufacturer in
Top Lithium Battery Manufacturers in China - 5... 1,634 1,540 6,411 75.2%
» View user engagementandr... J— _— J—
Best Lithium Battery Blogs | Sisway Battery 1,673 1,219 5,389 86.3%
life cycle ~ Mosasaur Lithium Golf Cart Batteries 48V 100... 1,015 1,009 4,023 96.9%
»  Traffic Acqu How to Charge Lithium Golf Cart Batteries Effe... 952 956 3,478 98.0%
»  Interactivity Top 10 Best Forklift Lithium Battery Manufactu... 768 753 2,893 93.1%
704 687 2,670 86.9%

»  Revenue generation Top 10 Lithium lon Battery Manufacturers in _ _ _

Retention

Overview - Exhibit 1.1



= A Google Ads l Q, "What are my top performing campaigns?"

+

Create

Zampaigns

4

Goals

%

Toals

B8

Billing

&

Admin

Newbealers.com

Recommendations

Insights and reports

Campaigns

Assets

Products

Audiences, keywords, and
~

content

Change history

Overview @ aicampaigns

A4 Spend benchmarks

Your spend is lower than businesses like yours. You're expected to get 167 weekly clicks.

B You # Yourpeers

SPEND LAST 7 DAYS

c @ i 378-204-4029 sisway-battery.c_
Appearance  Refresh  Help  Wotifications  Ask Advisor swhattbo@gmail.com

All time < > Show last 30 days

~

Businesses similar to yours spend around $393 a week across their campaigns. You got less clicks than your
peers. Explore options to improve your performance.

CLICKS AT CURRENT SPEND

Increase your scare by applying the recommendations in

Get more conversions and conversion value by epting in te Google thess campaigns

Search Partner Network (SPN)

Recommended because Google Search Partner Network ads can drive.
additional waffic @

Apply  IRE (S DayEhour

All recommendations

Impressions

Your performance by day of week and time of day

L0 Devices H

Day Bay & Hour Hour

Ad performance across devices

s
[0 mebilephones [ Teblets  [] Computers M

T

M
I
= oaan = 0 ERTS F

B

. Impressions v

FEIED LR " 6%
e N VNS
m s w07 " 5%
Devices

Mg Keywords

+ Add keyword

Performance detail - Exhibit 1.2

th Campaigns H

Summary of how your campaigns are performing

Cost v Cicks  w CTR -
@ Search-Sale-Click-7.24 - 479 536%
® ShoppingSaleTest7.25 $368 60 469 1.39%
All campaigns {113
25 Demographics Imprassions v :

Summary of the demographic groups your ads are reaching by age

and gender
Gender Gender & Age Age
Hee ... .
Female

1824 2534 3544 4554 5564 65+



All accounts » sisway battery

Newbealers.com

Q, You could try searching for "how to enable Google signal”.

.|| Analytics

sisway battery -

n Report Overview

Real-time overview

P Allusers ) | Add comparison object +

Poland

Real“time overview @ .z, ...

o 5 tria
Real-time page view status R-u:n_a;iﬂ- --------------- Mool ks
Search Console A Kyrgyzstan
@ Greece Tiirkiye Turkmenistan
® ~ Search Console Syria China South Korea
e Iraq itan Afghanistan .
uer:
) Pakistan P8 ux f
i ue Nepal
Google organic search traf... Libya Eavet
_ o NUMBER OF ACTIVE USERS IN THEPAST 30 NUMBER OF ACTIVE USERS IN THE PAST 5
Business Objectives ~ MINUTES MINUTES
. 0 tRmeme TR
» Discover potential customers 2
ACTIVE USERS PER MINUTE
b Increase sales
2
»  Understanding website and/o...
1
» View user engagement andr... I I III
Angela 30 %% -25 %580 -20 73R 153580 -10 %0 -5 554 1554

life cycle ~
»  Traffic Acquisition
» Interactivity
» Revenue generation

Retention

user ~

» User attributes

©@ 0O Library

o <

according to

The source of the user's first interaction~Division

Active users~
#1 AllUsers

1l ! I

ACTIVE USERS

TARGET AUDIENCE

1 All Users

Japan

Papua New
Guinea

ACTIVE USERS

according toPage title and screen nameDivision
Pace vi

ea |Hg Lithium lon Battery Manufactur...

: |

Performance detalil

- Exhibit 1.3

PAGE TITLE AND SCREEN .. PAGE VIEWS
Leading Lithium lon Battery ... 2
Best Lithium Golf Cart Batter... 1
EVE 3.2V 280Ah LF280K LiF... 1
LiFePQ4 Lithium Battery - Si... 1

: : e Suar

5K

Fol v . —
&, View user profile [ ]

mn <

il L]
R o £y ] HH
wy ny
% M
NE
. 1L Gn PA
nv . United States MD e
vy
ca Ma K A
oK Ak TN NC
AZ  NM
. B o
Tx (1}
La
FL
Mexico
Cuba
Pu
Guatemala
Nicaragua
Vi
Colombii
Ecua +
£
| —
Keyboard shoricuts  Map data ©2026 Google, INEGI  Terms

according toEvent NameDivision

#1 session_start

! i

EVENT NAME NUMBER OF I

page_view 5
session_start 4
video_progress 4
first_visit 3
scroll 3
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Siswaybattery.com

m Campaigns . B: kricart (2226852357785... * '"’D' Opportunity score ¥ Updatedjustnow | 3 Review and publish e =2

@ Actions £2 Had delivery B Active ads + Seemore ==

Describe what you're looking for

n Campaigns gg Ad sets D Ads B Maximum: Jul 11,2023 - Aug 11, 2026
E} (O Duplicate & Edit id Analyze & A/Btest More [0 Columns: Performance and clicks S Breakdown w &3 Grouping = Gy - 3 - [}
298 gi” ™ Campaign ™ ¥  Results T * Reach T * Frequency T - ::::uﬁfer T »  Budget T - ::::"t ™ * Ends T * Impressions T4 = s:r':l,g:;t T *  Link:
® Kricart -Traffic Campaign-24/6/25 1514 114 ¥80.71 Usingadsetbu... ¥1,694.93 Ongoing 1,720 ¥985.42
Fl!k Per Link Click Not shared
= ® Kricart Awareness Campaign 2,626 1.06 F322.72 ¥1,000.00 FB47.45 Ongoing 2,780 F304.84
Per 1,000 People Rea... Daily
d?b Results from 2 campaigns @ — 4047 11 — F2,542.38 4,500 F564.97
Meta Accounts Per Meta Account Total spent Total Per 1,000 Impressions

Overview - Exhibit 2.1



Home

=

se0
L
A

dh

Traffic &
Market

@

Local

T

Content

&

Ad

SEO

Dashboard

Site Performance
Site Audit

Position Tracking

Competitive Analysis
Domain Overview
Organic Rankings
Top Pages
Compare Domains
Keyword Gap
Backlink Gap

Keyword Research
Keyword Overview
Keyword Magic Tool
Keyword Strategy Builder

Content ldeas

Siswaybattery.com

<«
Backlinks @ worldwide [ All time

Backlinks

Referring Page Title / Referring Page URL

Joanna+Moore - Resultados de la bisqueda Yahoo Espana

Kingman+Douglass - Yahoo-Zoekresultaten

https://houstonbrief.com/tech/o- cedar - spin-mop -review/

New Face Steamer Trends 2025: Nano-lonic Tech & Market Insights
https://www.accio.com/business/trend -of -new - face -steamers

seo domain research
http:/fknows.sbs/domain/domain/part/167236

View details

https://es.search.yahoo.com/mobilefs?age=1m&ei=UTF-8&p=Joanna...

https://nl.search.yahoo.com/mobile/s?b=22&ei=UTF - B&pz=7&q=King...

O-Cedar Spin Mop: Reviews, Usage & Comparisons - HoustonBrief.c...

Anchor Text [ Link URL

newbealers.com » product » newbealer - 2in1 - pro - steam - station Newb...
https://newbealers.com/product/newbealer- 2in1 - pro - steam - station -i...

newbealers.com » top-steam - mops-for-hardwood-floors-2025-best...
https://newbealers.com/top-steam-mops - for -hardwood -floors - 2025...

Newbealers Best Hard Floor Cleaners 2026
https://newbealers.com/best-hard-floor-cleaner-2026/

2

https://newbealers.com/best-facial - steamer -for - glowing - skin-in-20...

newbealers.com
https://newbealers.com/

Performance detail - Exhibit 2.2

1, Export

Type

follow

follow

nofollow

follow

nofollow

Follow vs Nofollow

@ Follow links

Nofollow links

View details

Backlink Types

Text ]
Image [l
Form

Frame

View full report

87%

13%

0%

0%

215K

o

2K

293



3. Performance Marketing




= ‘ Google Search Console
s siswaybattery.com -

[n Overview
Q Datalnsights

Q_ URL check

Effect ~
G Google search results v

¥ Google Explore

Compiling an index ~
LD ‘Web page

B video

B8  Site Map

A Remove

Experience ~

() Core webpage metrics

Q,  irE siswaybattery.com”sRE{LEIRIHE

Performance in Google search results

Performance Marketing

[24 hours | 7 days | 28 days | + 3months | Detailed information ~ ]

[ Search type: Internet ~ ] [+ Add filter conditions ] a Last updated: 4.5 hours ago

[+ Total number of c...

[+ Total exposures

[ Average click-thro. [0 Average ranking

0,
2,021 194,000 1% 12.9
Number of clicks exhibit

45 6,000
30 4,000
15 2,000

0 0
2026/5/10 2026/5/17 2026/5/24 2026/5/31 2026/6/7 2026/6/14 2026/6/21 2026/6/28 2026/7/5 2026/7/12 2026/7/19 2026/7/26 2026/8/2 2026/8/9

newbealers.com - Exhibit 3.1






TTAB

‘ Google Search Console Q. & https://newbealers.com/"chEHE(EIRHE

b | .
iw-w https://newbealers.co... ~ Performance in Google search results

() Overview [Mhours ‘ 7 days | 28 days | + 3 months ‘ Detailed information ~ J [ Search type: Internet ~ ] [+ Add filter conditions. J

Q DataInsights

® % @ = &

¥ EXPORT

Last updated: 5 hours ago

Q_  URL check [+ Total number of c... [+] Total exposures [ Average click-thro.. [] Average ranking
0,
2,524 1.31 0.2% 6.2
Effect ~ . I I .
G Google search results @ @
* GoogleExplore Number of clicks exhibit
60 9k
Compiling an index ~
D web page
40 68
I video
B8 Site Map
20 3B
& Remove
Experience ~
0 0
(% Core webpage metrics 2026/5/5 2026/5/12 2026/5/19 2026/5/26 2026/6/2 2026/6/% 2026/6/16 2026/6/23 2026/6/30 2026/7/7 2026/7/14 2026/7/21 2026/7/28 2026/8/4
B HTTPS
Shopping ~ QUERY COUNT WEB PAGE COUNTRY/REGION EQUIPMENT SEARCH RESULTS PRESENTATION SKY
i
& Product Summary —
€ Merchant Information
Popular Searches W Number of clicks exhibit

{J Merchant optimization s...

Overview - Exhibit 4.1




TTAB

All accounts » Newbealer

-l Analytics Newbealers.com ~ Q, Try searching "MoM growth in users for each device type" HH C{' 0 u,\.\»..»"

n Reports snapshot " Add comparison + Last 90 days May 8 - Aug 5, 2026 ~

Realtime overview
@ Reports snapshot Dl < & 7

Realtimepages @ =00z —ememmmmmme—me—o-

Q@ Campaign data import valida... Active users New users Average engag

Data import ~

ent time per activ... Event count

Lte cyete ~ 5.2K 5.2K 44s 36K

»  Acquisition

» Engagement

Top pages/screens -
»  Monetization @
Retention PAGE TITLE AND SCREEN CLASS VIEWS ACTIVE USERS EVENT COUNT BOUNCE RATE
Newbealer | Shop Garment Steamer for better ... 1.6K Qg9 8.3K 27.9%
Search Console ~ I
Shop Newbealer Travel Steamers & Irons | New... 646 289 1.4K 19.0%
p=alchiConscle Dual Voltage Garment Steamer — 120V/220V T... 644 551 2.5K 63.7%
Queries Newbealer Travel Iron with Dual Voltage (NBS0... 384 289 1.4K 51.6%
Google organic search traf... Contact us | Newbealer 313 220 1K 21.8%
Newbealer detachable handheld steam mop 230 132 863 41.4%
User ~ - - - _
Newbealer 2 in1 Pro Steam Station Iron | Newb... 219 138 787 48.3%

»  User attributes

r Tech
View pages and screens =

Detail - Exhibit 4.2
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‘|| Analytics

P Y Reports snapshot
Realtime overview

Realtime pages

Data import

Campaign data import valida...

Life cycle ~

»  Acquisition
» Engagement
»  Monetization

Retenti

Search Console -~
= Search Console
Queries

Google organic search traf...

User -~
»  User attributes

»  Tech

@
]

0O Library

All accounts > Newbealer

Newbealers.com -

www.kricart.com

Q, Try searching "MoM growth in users for each device type"

ACTIVE USERS IN LAST 30 MINUTES

Realtime overview @ -

ACTIVE USERS IN LAST 5 MINUTES

65 7

ACTIVE USERS PER MINUTE

-30 min

-25min -15min

-20 min

No data available
FIRST USER SOURCE

No data available

ACTIVE USERS

=
o
[CEE
@
T
40
e
= @
L i
_
-5 min -1 min

Active users~ by Audience

LY
&, View user snapshot

P B E 73
o SR - i
+HS iy L g
r,. s
e®.
MERHT gy il
0909-0,
RE  EBER s
L
BN HRRLLT
HREL WEE
© EmET SEAE BTy
]
EHRET e
SiANWNS
st BARTE
A

nd screen name

#1 AllUsers #1 Shop Newbealer Travel Steamers & Irons...
65 I 34 I
50% [N 1 . 49.28% n [
:&_UDIEI}I_(_)_E_ ACTIVE USERS PAGE TITLE AND SCREEN ..
All Users. 65 Shop Newbealer Travel Stea...
Newbealerswan-2026-AllUs... 65 Best Travel Iron — Compact ...

Newbealer | Shop Garment S...

PSA Steamer & Iron | Newbe...

Facial Steamer for Home Us...

Garment Steamer Archives | ...

L

+

SEtEE  BEHE 02026 65(2011)6020  FF

Event count by Event name

#1 page_view

Overview -

1-20f2 < >

Exhibit 5.1

69

26.54% h 1 .
VIEWS EVENT NAME EVENT COUNT
34 page_view 69
12 session_start 67
4 first_y 66
4 user_engagement 51
3 scroll 4
2 \-riew_item 3
1-60f14 £ > ’ 1-60f6 < >
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o

.
)
e

D

& O & @

Campaigns | n

® Actions

0= Mewbealer (1809602533... ¥

£ Had delivery

Search to filter by: name, ID or metrics

B3 Campaigns

Off /
on N

23 Adsets
# Edit

Campaign ™

%% Analyze

100) Opportunity score ¥

B Activeads

+ Seemore

& A/Btest

-

pavbgk_kasdgf_diga_sub3_sub4_sub5_j8t79JhF...

Crowdfunding Traffic Campaign -16-8-25

Crowdfunding Leads Campaign

Steam Mop-30% off - Copy-9-8-25

Steam Mop-30% off

602N-Sales Campaign

Newbealer Sales Campaign

Newbealers Sales Campaign-27/05/25

Results from 8 campaigns @

Delivery T

off

Off

Off

Off

off

Off

Off

Off

More

[ Ads

-

Actions

Google Ads

v  Results T4 -

n-app purchase
790

Link clicks

12

Leads (Form)
Website Purchase
1

Website Purchase
Website Purchase
Website Purchase

Website Adds To Cart

Cost per

1.
result ‘e

Perin-app purchass
$0.30
Per Link Click

$412
Per Lead (Form)

Per Purchase

Hasal

Per Purchase

Per Purchase

$12.24
Per Add To Cart

Overview - Exhibit 6.1

Il Columns: Performance =

Budget T4 -
$50.00
Daily

$30.00
Daily

$10.00

Daily
Using ad set bu...
Using ad set bu...
Using ad set bu...

Using ad set bu...

$14.00
Daily

~

Updated just now )

N

$84.35

$235.59

$49.41

$146.46

$148.47

$50.39

$70.25

$110.16

$895.08

Total spent

Review and publish Newbeaier
Create a view =

@ Maximum: Jul 6, 2023 - Aug 6, 2026 ¥

"= Breakdown

Impressions T4 =

2,791

20,468

1,532

3431

5,899

2,667

2,13

2,406

41,825

otal

B~ &
Reach T -
2,210

16,124

1177

3,382

5,229

23N

1,935

1,936

35,075

Meta Accounts

=

Ends T4
Ongoir
Ongoir
Ongoir
Ongoir
Ongoir
Ongoir
Ongoir

Ongoir



Google Ads

Campaigns

Search to filter by: name, ID or metrics

fis B 595708937622509 (595... ¥ ‘150' Opportunity score ¥

(") Actions 5 Had delivery <7 Active ads + See more

Review and publish s ﬁ'}'

Create aview =

Updated justnow |

h Campaigns 80 Adsets [ Ads @ Maximum: 11 Jul 2023 - 11 Aug 2026
8 Duplicate # Edit & Analyse & A/Btest Maore w I Columns: Performance and clicks + "= Breakdown 8 v K [=]]
Off... TL Campaign T *  Results T *  Reach T4 *  Frequency T - rc:;ltlfer T, *  Budget™ - ::;::nt T +* Ends Tl *  Impressions Tl = s:::!g:;* T *  Link:
. TTAB Traffic campaign 20-6-26 461 38,506 110 F1.84 F500.00 F847.45 22 Jun 2026 42,348 F20.01
anding page views Per landing page view Daily
Results from 1 campaign @
Detail - Exhibit 6.2




Google Ads

Al Search | Google Search ™M 6M 1Y 2Y Alltime Days | Months | | &, Export

Distribution by Country Traffic
Countries Visibility ~Mentions Organic Traffic [ Paid Traffic Branded Traffic | [A Notes ~
Worldwide 16 102 2.2K
15K
B US 30 54 e 1
746
= IN 24 5
0
=L 25 a Jule Jul 21 Jul 26 Jul 31 Aug 5 Aug 10
Top Cited Sources & Keywords
Domain Mentions [@l Paid
youtube.com 1 [@Top3 4-10 1-20 21-50 51-100 Al Overviews [ Other SERP Features
ubuy.mg 1 1.3K
travelpresents.co.uk 1 956
Google SERP Positions Distribution 637
.‘ ® Organic 81.5% - 319
® Al Overviews 5.8% 0
© Other SERP Features 12.7% Jule Jul 21 Jul 26 Jul 31 Aug 5 Aug 10

Detail - Exhibit 6.3



Google Ads

= .\ Google Ads ’ Q, “What are my top performing campaigns?”

Create

Campaigns

9

Goals

b

Tools

B

Billing

&

Admin

Recommendations

~ Clicks
Insights and reports v 948
Campaigns A4 160
Assets v
80
Products ~

Audiences, keywords, and -
content

Change history

View (2 filters)
(=l All campaigns

~ Impressions

v Avg.CPC

42.7K $1.17

v Cost

$1.11K

i

Appearance

c o ® o

378-204-4029 sisway-battery.c..
Refresh Help  Notifications  Ask Advisor

swbattée6@gmail.com

Alltime | Jun30-Aug 11,2026 ~ < b2 Show last 30 days

+ T
ils -

Metrics Adjust

8K

4K

0
Jun 30, 2026

Detail -

Exhibit 6.4

0
Aug 11,2026
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SEMrush Data — Sisway

v.newbealers.com x Root Domain v EEUENFLE]

Home > SEO » Domain Overview

F SEO <«

Home

Dashboard

Site Performance

-~ o o
- Domain Overview: newbealers.com

SEO Site Audit
e . Worldwide | 2 US ES UK ™ DE | == 2 Desktop v Aug 10, 2026 v USD v
Position Tracking |E P 9

2

ol AT Overview Growth report Compare by countries

dh Domain Overview

i i AlS h SEO
i Organic Rankings earc
Market Top Pages
Al Visibility Mentions Cited Pages Authority Score €9 Organic Traffic €

Compare Domains

@ . 16 102 227 10  Lowauthority 1.2K %

g Keyword Gap

5 ChatGPT 22 23

Backlink Gap ? )

||—:| & Al Overview 12 44 Traffic Share # Organic Keywords ()
G AlMode 44 182 .
ontant (- KevHard Research : e - = O 2% 19K -02%
€ min

Keyword Overview e

~a

Overview - Exhibit 7.1

Paid Traffic £

0]

Paid Keywords &3

0]

Ref.Domains €9

176

Backlinks &9

2.3K

Pricing Enterprise

[ user manual

More v o

[A send feedback

1, Export to PDF
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SEMrush Data — Newbealers.com

.\ Google Ads | Q, "What are my top performing campaigns?*

@@ c o M o

simr
Appearance  Refresh  Help  Notifications  Ask Advisor

378-204-4029 sisway-battery.c..
swhattiGb@gmail.com

{ (D) Mone of your ads are running - Your campaigns and ad groups are paused or removed. Enzble them to begin showing your ads

Hide  Learnmore

-

Create

Campaigns

v

Goals

%

Toals

8

Billing

&

Admin

. Campsign
Overview Overview [y search-Sale-Click-7.24

Recommendations

Insights and reports. ~
Campaigns ~
Assets ~

Audiences, keywords, and
content

Change history

Performance summary

 Impressions * Avg. CPC v Cost

$1.54 $738

8.93K

Alltime | Jun30- Aug 11,2026 < »  Showlast 30 days

e
*=

Metrics  Adjust

600

0
Jun 30, 2026

[Explore more

(& Day&hour Impressians ¥

LD Devices :

Your perfarmance by day of week and time of day Ad performance across devices

[ mobilephones [ Tablets [—] Computers

Day Day & Hour Hour
Cost »
- 950% - 09%
 92.3% - 27%
Clicks w
W 350% m 08%

Bid adjustments

Ad schedule Mobile phones: = Computers: —  Tablets: —
Devices
M Keywords + Add keyword
Q, Searches Sort by: Impressions v §

Summary of how your keywords are performing

Cost w  Clicks - CTR -

. ads
@ lithium ion golf cart = a5
battery’ Searches Waords

Top searches and words within searches where people saw your

0
Aug 11,2026

Demographics Impressions w

Summary of the demographic groups your ads are reaching by age.

and gender
Gender Gender & Age Age
Mele ....
Female

1824 2534 3544 4554 5564 65+
Based on the 74% of your impressions with known gender and age. @

Demographics

sh Austion insights

Other advertisers who are participating in the same ad auctions

Impression share w

30.00% o

®vou

Overview - Exhibit 8.1




SEMrush Data — Newbealers.com

s

+
= A G le Ad: Q "What top performi 7 = ® Q” < 3782044029 siswaybaneryo |
- aogie Ads e e Appearance  Refresh  Help MNotifications Ask Advisar swbansso@gmail.com
{ (D Noneof your ads g-Your dad pauzed or removed. Enable them to begin showing your ads. Hide  Learnmore

Billing

@

Admin

mpaign

Recommendations

Insights and reports v
Campaigns ~
Assets ~

Audiences, keywords, and -
content

Change history

Cas
Qverview [y search-sale-Click-7.24

Ad schedule

A Keywords + Add keyword H

Summary of how your keywords are performing

Cost ~ Clicks v CIR -
hium ion golf cart
o N 102 6.36%
battery
“replacement golf cart
@ "PEcEmEntY 7 4.87%
battery
® “46v golf cart battery” 54 4.90%
“48v lifepod golf cart
L] N 42 6.10%
battery
@ 43 voltlithiumion 4166 - 500%
Keywords  Negative keywords <149
5 Mostshown ads H
*—RE
Sisway Lithium-ion battery | Lithium ion golf
cart baftery | 48volt 100ah lithium battery
sisway-battery. comflifepod._battery/48_volt...
Fres local US warshause for fast delivery with 20 day
&35y retum & exchange on Sisway. 45V 100sh
LiFePO4 Lithium Iron Battery Replacement for Galf
Carts with Sisway.
4BV 1004 Lithium Battery
72V 1054 Lifepod Battery
51.2v LifePoé Batiary
48v Lifepod Battary
ad Status Impressions  Clicks v TR~
®Ensbled  Notligble 7,305 380 5.20%
Allads Al assets £1/3)

Mobile phones: — Computers: — Tablets: —
Devices
Q. Searches Sortby Impressions ¥ §

Top searches and words within searches where people saw your
ads

Searches Words

(lthium golf cart batteries ) (" thium battery for golf cart )

({48 volt golf cart betteries ) (" 48v golf cart batteries |

(" golf cart lithium battery ) (" lithium golf cart bettery |

| golf cart battery replacement |

{ golf cart lithium battery conversion kit |

| lithium golf cart batteries 48v conversion kit |

All searches <y
IO Ad groups H
~ CIR -
® 380 520%
® s 86 5.45%
® 2 $18.99 13 28.69%
All ad groups L1113

Detail - Exhibit 8.2

Demographics

ah Auction insights

Other advertisers who are participating in the same ad auctions

Impressien share w

50.00% [ ]
® vou
@ buyersguide._
® buyersguide._
30.00% @ vatrerpoer.
@ lithiumhino
‘ @ zmazon.com
<10% - d Y
0.00% 100.00%
Top of page rate w
Auction insights
& Locations Impressions w3

Geographic location of people who interacted with your ads

Targeting United States

< >

Show last 30 days



SEMrush Data — Newbealers.com

2 SEO « v
G Dashboard
{AI Search | Google Search ™ BM 1Y 2Y Alitime [ Days | Months = 1, Export

o Site Performance b —
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